105

Hime RS2 RBERRETH

— ~ HEEAREH WA H 111 %04 A 27 8
AT B % P 3 B A AT 2R AR UELE &L
S7 77 3
Y R X r s ﬁf /&\ﬂ
L/ ’\v} '
RKeg R %+
T ER 4 cwchang@nuu. edu. tw E %
RAEAE B E R
Bl 3R % AT B TR S AR B3I 4R AR — 7
¥ X ALEE
P45 R
3 Artificial Intelligence
s/ 4G [lsefs MR Fa¥ 3 (EF 4 3
ff i 3R A2 A
I 45 A 1S F R T 47 B4 XA S
-w‘,;. &%%é %_ I‘%ﬁ- ‘.‘% &%* 791 Be
PART A F X B i iigss [1&#7 W% FHE F EZ BEUTEEEH
B Az 28R 5 1 4 45 110 25 % 2 £ FE LM BEEDY
REZEGELEER
I & 4R >08 a3EeRa
i 2 fﬁl/i B REREHRABE
£ A B HHeRaEenag
& (F) X2E4E REEE T |




/ 106

3~
BuIoRELRELFREEFF L
— HEE AT emam: |12 4aa
P B B PR 2R AL WIS R A BhIEH %
ny 25 g | I
% o R BMrmhRSs LiEfP H-
T T 44 chlien33@nuu. edu. tw E %
s Ff2a R E R
HahsA—F
i 2 p ITHE% | 3R JE 48
R AT I RE AR H 3R (b F 25 T)
L B AL
R & T
B3 Rohotics
b/ EAE et WES - T o B B 3L 3
fA M SR A2 2L REAE I 2ReHRAR LA ESHE NRALEREENRBEARE
AEIEL G ¥ LB A MMM EEEEEN -

BHE U TRETH

AT AT &G R ERRRE (e WE #49:F “F #-
e TS h R A 11024 ¥ 2 %85 #E4MH: ATFERKFHEERA
BRZAGELER
N & 4R850 8 AERfEeRiEs
ES R YR RRREEHRES
# A B HHgRETHES
(A7) £i25F Rk




EA PPk = P e

/ 107

— ~ e R A EH PEas E AV A
P % A 3 AL #TRE R R A%
n AL w4,
BEeR B RE TEME B
EFE A jsenlin@nuu. edu. tw & =
~ R E N
B3R A& A7 HHTEER Pl SRPE SR B AE— T
¥ X AR TR
FicREZLHE
3L Advanced Engineering Mathematics
sk /A4S (it ME% T 3 B3 3
i L SR A2 LA BoIE T £k # B ISAL » 3R A BN BT AR B 0 58102 4 AR
PHEEREL S MM EEHRERES -
PLAT A T B3R B 3 B9 s R AR Bz = ERE ET o HEUTREER
B3 SR AL 40 5] 91 4 4 SF % S8 B &R
FREZATFLER )
[ &= 48 >18 ARECHES
e $ A fiEl ii‘%iz‘@uﬁl.x.
F A A £ ERETHEB
B (F) 2ERE k%%




/ 108

BIBEAFLERABRARBIFE

—HEGEATH BHAaMIl £4 8 19 8
Fr R % A B A o % T AE ﬁﬁ#ij%}
4 % & 9 #¥ @yzk v £%
w52 E 4
T4 T
=~ A4 M A
B3R % A M4 R H AR — P
¥ 3 o 3L 3 W3
P T A
%X ENGLISH STUDY FOR MATERIALS SCIENCE
ol [HE S [ PR BB (4 1 B 1 1
s T HA R R g AL EH AR AN EE LA Auis
i 3R A2 A AAEMHEEAREZRERSD  URBREANE R LT ME st
PHBIRSE D IR - RRERURXBREF AT — T BT ELHEARE N
PiRf o EBORELBRBETURAZLBRREGRE S -

VART R F H 2k i@ BB IR 3R A

We [ FAEFFH HEUATREETH

Pl sRAZ 2B 5] 8 & 4%

111 25 #1428 #HBL#&MHEHLHES

BEZEeEEER

11 #4 /188 zFLETHRAESR
"% & A4 8 Fm«%f“éii:\.s\
£ A B #HeBEeREs

%2 () 2=8%

] ek B Rk




b=
.f
BIBMAAELREBHRFERTE R
—F BT AR F A1l F 4 B 11 8
P B P R B AL rAREFEITELZ AR VER L e
n T
ey W 3R 5E % &,ﬁj
TR B2 AR2 EEXETREARA B+
L FER 4 wel 1u@nuu. edu. tw { & %
=~ apazdn M E
B3R % A tAREE T LA il SR 4R r H—F
¥ HETHERER
B 4% 3042 4 75
B3 NUMERICAL ANALYSIS AND APPLICATION
b/ A (a5 MEES B ) 3 ‘ B #4 3
ﬁ;ﬁﬂi%%fil«,{ -Lu%; X 2W G B 2L R o 28 > =4
R HEll02FEEiBlEZ R 08 SRERMAZEEBHERE
LLAT A& 5 B 3B 3 4% 3R A2 (& WA # R F o HEBEUTREDH
110 %245 &5 | 28 #1828 BHEBRASTH
B 2k 3R 42 2 HA 9] 82 Z 44 . . "
ARREEMIRER  l0me g 2 2m HE LM ALREZAS S BEH

RELEREEER
W& 4ri38 s2auehas
" EfRYE mBEEeRRA
£ B B AH4RETHRES
f() 2EEE el REREE
m2m21




H, 7

B eAFE

/ 110
i F—

kel

AERRARETFR

— ~ HERERE wEaE 1] F04 A E]
B % PIT S, B Ax LRy R TS Wi A5 Bh I8 0 %
W4 154 44 =
% R CERE T SR g A
-5 {4 stanleyvangen@nuu. edu. tw ‘ & i r
. ]
— BRI A M )
Y RME S T AR A J A 5 —
i ) 1 2 45 | FE
R A
Remote sensing and image interpretation
/&G r 25 3 # B 1 9
ﬁ;tjil\h-géﬁ%/irilx i 1 q 2, g 23 O R g
rREREG & FAE 110254 ERAF 0 8T R RIERRER
VAR A& E B 30 3B 4 R EAE (& B4 EAEH H FHUTHEEEH
Mammae s asg  LI0%E % 228 HELE wEREREARE
BELEEELER
W 2 47138 zeeepas
I g+ 8 ¢n RRPETHREBD
F R B #£HEELGTHRE
thgREaR S
5 () EEFE e 57 ek 3
0 M 21 |




B LB S A FE 43t

/ 111
44—

HRERFREETE .

— >~ AT AR R WA 111 £ 4 A H
r. 1 2l 13 4 AT 2
P I % it 3B A R TREA WA W) 38 A
o " A=
W SR J % 2{/%%,@{/
s 2R MuRBASF LRIEEEH WL
EFI sjiwu@nuu.edu.tw ( s i
u -
= RAEAR R A M
i S R TR A ( B BRHE 41, ( L HE— 48
‘Fil KA TA2 5 o2 R oE R BT S JE o HT
Bk 42 8 45 |
%5 3| Uncertainty and Reliability Analysis of Hydraulic Engineering Systems
sb/i& 1% st W% 258 3 B 3 3
fif] 3L 3R A2 24

R FERGRG D

Bl JEA % 110

BRI AL T RAE 0 KBS IS e

a4+

CAAT & T MG 3 5B

SRR

=

XA EEE 0 HOA T R A

ME [

B 2 SR A2 2 2 ) 2 4

1025 & 2 28 B8 48 KX oM anS$ Lz iR

HRELARHEERER
Me4dr138 236388
"“®#5F F B mEReias
F OB B AREBECHAS
) 7 AT = s 2
% (1) xERE A1 5 AN RERF

2022

0k 21




ff =
BlimAe RS2 RERFTELEFTH R
~ FER R K E R mEady: 11145 48 118
P )& % P 3t B4 rREFRIESAZ T A BhEE 2 3%
4 £ &% //(\ \é
vy
Box g 2R AN ALEWTF o (UCSD) T2 L Bt
LT lee.cs@nuu.edu.tw E = ‘
~ RELAE AE B R
MR A R E T EER P3R4 EE—F
P AR E*
bl 4% SRA2 4 48
¥ X FINITE ELEMENT METHOD
5t [ EAE (Jaefs MEE J 2% ‘ 3 R 3
f’;%ﬁ—g%fij'x 4] % 2P 2E Al 2t K 2@ s 2@ =4
B ERE RAE10LErERBEEREZME @ 1535 KRN ERRRE

VAR A& T Bl 3k i 3B BRI AR

[(J& WA F49& "F° F FEUATREITMH

F‘Hﬁ axa%ﬁfn.%ﬁﬁ%um/gﬁﬁ

11055 % 1 £ #8248 ST ESEy $HE
11025 % 2 28 #HELH ASHHELIRTIREEZER

" & 4a138 2F£5E8
lte £ 4 B O£ B RRELGTHREBSR
# A B HEHeRLHESR

% (FF) X1EHE

REREE




/ 113

FffF—
HIBAEARRLRBRFERETHE
“ HER A K E A A 111548278
PR B % PR B AL (R i i e B AR 2| 4%
" s 5E W%%
ReZ2E #+
BT richard@nuu. edu. tw E %
= ~ FRAZAE B B M
B2 % A el s Y B 2 HE 4R 18 -
¥ X S EH R E
B 4% 3R #2 2 44
o L Business research methods
b/ A et EE 2ao8 |3 B 21 3
i 3R A2 1A . YTy
23 5 45 M BB REEER
PUAT R M S R R R A (& Wx 48" £ &% FAATRETH
HXREZHINELRE 252 % 24 B &M BEMTEE
RELAEgELERR
Nl 4 g7 B 2REEHRE8
y # $A 48 mREedRal
£ A H #HHGHEETHAS
% (pf) TE%% R - R IRIR R




/ 114

ByBao RSB FREEPFL

—  HEARTH

W aH 11134220

FiT B % T 3 A BEEHER AR Bh3E 4%
A B A *E
REHEE B 3ok 3 kA A R A
T 5 tftsailin@nuu.edu.tw T ¥
= R ER
B3R % AT BEETRESL FSEBE 4R BE—F
T 3L B RA R B R
B A4 A
# X Ré&D Management
b/ (et WEES B 3 B 3 3
l. BAARESGRBICHAEHE -
by L RORRERIALEEREEE.
gy OTURRERABRMREH S HPIR R RS
A HEESUEXER  UHBRRREH IR TAEEEELMER
ME > BAHARERETERRETHES -

SUAT R H B 5 B4R

(e WA 48" 5" & FALATREIAHR

PRRAZ LIRS 4 48

109 4 % 1 25 #8248 AAEREHE
107 &4 % 1 8 #B L HEAEREE

ol
[
Gl
cm

BRLETF

e

Nt 38238 ARETHRES
u\ﬁ-iﬁ$a fpigdz ¢hEd
£ B B #HeFEeHEB

% () 2E%%E

GEAE S ERIRR




/ 115

B f—
HABMERELRAZRRTRETIF L
—HEERETH WA 1115 3 A 17 B
P& % PR3 HEAL BREETHEEZ AR Bh TR AAR
P 4
e K23 i | f§ ?}5
U \@' LD
RS RE University of South Dakota M £# Fi#i+
EF R carol0407@nuu. edu. tw T %
—~EEAEER
Y EEEEEL PSR IE 4 LEH =T
¥ X RR T £ AT 4 A M Et
iR L8
¥k X DISCUSSION ON THE MARKETING OF SERVICE INDUSTRY
sk /B AT (s WESE 20 3 2R 24 3
5 L 42 1A
(A St
PHBRRLS REER
UATR T HRBEERZTRE Wz (A EHE F F BHEUTEEEH
e &It SR 2F F £ 47 B L5
BREFATFLEER
M£ 3R> A AREEHRAR
M % 57 8 maeenas
£ A B HE#HegFEeiridn
% (Fr) 212 % | ey | RERFE
WA




/ 116
BIBEAZEAZTERRETHR

— ~ HKEREAETAH W35 0 111/03/23
BB 2 Fi 3 B4 MR AL A R A% gl 4%
4 B % ¥| 7 z d/‘\
K2R EB BHEMAE s e H4
T T EHA4E jtyang@nuu.edu.tw T %
~ R AE B E R
B3R & AT AR A B3R 4R RE#E£=F
¥ x B 195 o ik 55
Bl 4% 3R 42 4 45
33 International Financial Markets
il /) EAS (] s W EF 208 3 EES 4 3
ff it 2R A2 1 "
B [£ 3 Ho 5% B 5 4 ok 82 3 3E e
SR R’ALZL B i MR AR E £ 480 EHES
WA R G Bk i
[] & =A% H F o HHEUTREEH
imemae m A 5 Ak g T &t

RlRRAZ RN 0L 45

1 245K % 1 8 #8464 ARERTS

REZETHE

|k
o

L R

Bl &5 d L 67 B SR B I A Ak 7 35 2 34 35 43R 30 A o

11143 A 238 A#3E¢HAEE
(L S A 48 mPEETRAS
£ A B £HeEEGHEG

2 (1) x2%%

REa=




/ 117

M 4F —
BIBMAORELABRRLETH L
—HERAREM wiEad: 111423 A 168
L R A TR RS A Bt #ik
oA R RE U/@ MX
(r AN a / "/ \
RHE2RE Ry @BRPIEIRAE Emmﬁlilﬁﬁﬂﬁﬁf
EFE 4+ changecc@nuu. edu. tw g =
~BAEAEEH
MR A A I¥%HA B 3EHLE4R rH=_¥F
¥ X FE (D)
4% A2 4 15
* X Product Presentation in English (1)
il /S Wssts &% 2o |2 B £ 9
i 3R A2 L S E S X HREATHRAGE L4 SR8y T OBEE L EE|
PRI ELE g TEmEARXAEANZBIE -
AT AT MR R BR B FE W& (A HHE R HF FHEUATHRETH
MRz 2800 81 2 7% 111 255 1 8 #8848 ®xitxs(D
RREZBELTEER
(1 %3 Al B 42FEReRER
) £5 A4 8 RBELSHRES
+F A A H£HeRLHAS
. ” T e Lt
% O xedE | [T RERE | (R




/ 118

YMEARELRBERARETFE

B R AR E wikads: 111455438
Fii B % PR B AL XACA] BB HATAITH S 4 A% Ht
4 RERE %& /;:% (3/‘% %
RE5SRE Byt ASFAFTEEL
EFEAF kiwi@gm.nuu.edu.tw g

~EEAAEEH

B3R A AT AR EAEATATH E A MR BL R 9 SE R
x| Al £
MR ELH
# | Al Seminar
i/ AG [ EMES 202 &
AR L Artificial Intelligence (Al) #y#EBlLE ERMB S AR > Ak

DHBRBGEE  FARERETUNRS L ERMRE DM HEBR TR E -

LART A E F i B R R A2 [ W#H  #4& % £ HAXTEEEH
PR R L 110 #& % 2 424 FHE L% ERARR R

/" #SH > BXEAABRETRSE
/) % CTRY R REETHRESR
F A B HHeREHRASE

BE ARG, == = EAL 3
2 (FF) %% ih‘%ji;—ré%ﬂg.’ Rk F ‘ m




BligoRELREE

-

BRRETFFR

/ 119

EUESS o WA 111448258
FiT & % P 3% 4 AR E BT S 4 HAE |mEAE
" = 33 wF *kj
K52 R B LA K2
B FE hsuan6389@nuu.edu.tw T %
= AR E
B3R % Py XA B A HAATEE A FidEPiaR (= #4 (FRME)
¢ X |mppm bR
HIREL S
% x Brand Management
b/ E A [ o1& ME % 2% |2 B 2
AEAEISEEH B G EEREBE SRR Y USRI
A HL 3R A2 L BEAZHKNBERABEEZRE Lm0 BERBAE EHNBLAE
SHBR TS h bﬁi%lW%%=H R R SCBAT TSR R L o R
7'7 Jﬁ%ﬂzﬁbﬁﬂ'ﬁi/}m?ﬁﬁ
SRR E BB B IR R @%@E%' EOE CF FH o AR TRELTH
PSR RAZ 28 1 4 A% 110 25 % 1 £ HBEE: B EE
REEZECEERA
n;¢5ﬂgaiﬁ%ﬁﬁﬁ g3 ( ke
J1] #Y A48 REFEEHAE
£ B B LHEFBRECRASE
% (FF) 2125% % %“bpgﬁi Rk E






